8 September, 2008

PRESS RELEASE - for immediate release

Full House for France at the National Theatre
To coincide with French Wines’ sponsorship of in-i at the National Theatre this
autumn, the Mezzanine restaurant at the venue is offering a fully French
menu to go with its exclusively French wine list. Wine recommendations to
match the dishes have been suggested by wine expert Jancis Robinson MW,
such as a steely Chablis with the Dorade (sea bream) and an earthy Cahors

with the Cassoulet de Toulouse.

For the duration of the sponsorship, which spans 11 weeks, the National
Theatre is serving French wines only in all of their six bars, three cafés and
two restaurants. A total of 48 French wines are on offer. Branding throughout
the theatre is reinforced in the bars with French Wines logo vinyls on the bar
backs, branded pocket guides on the bars and all bar staff sporting French
Wines branded shirts. Around 175,000 people are expected to visit the theatre
during this period.

The London premiere of in-i, created by Oscar-winning actress Juliette
Binoche and one of the world’s leading dancer/choreographers, Akram Khan,
began previews on Saturday 6 September and launches officially on Thursday
18 September.

- ends -

Notes to editors:

Images available upon request.



Wine recommendations in the Mezzanine by Jancis Robinson MW of
www.jancisrobinson.com

Background information about the French Wines campaign

Now in its seventh year, the French Wines campaign is funded by Viniflhor
and managed by Sopexa UK. The campaign has a two-tiered approach,
communicating with both the trade and the consumer, and serves to promote
all of the wine regions of France, both at AOC and Vins de Pays levels.

Consumer

The key objective of this strand of the campaign is to encourage consumers to
consider French wines as an exciting choice, adding “a touch of magic” to any
meal or occasion. All communications aim to make French wines accessible
and easy to understand, whilst conveying the message that there is a French
wine out there for every palate and pocket.

Trade

The trade campaign supports and acknowledges members of the wine trade
through a wide range of initiatives and events, including in-store promotions,
generic tastings and networking events. French Wines also maintains and
develops good relationships throughout the industry, ensuring that the quality
and diversity of France is front of mind for key trade professionals.

The French Wines campaign supports the sensible dri nking message
championed by the Drink Aware initiative —  www.drinkaware.co.uk

For more information about French wines, visit www.wines-france.com/uk

For more information about the French Wines campaign, please contact Kirsty
Brinsley on 020 7312 3648 or email kirsty.brinsley@sopexa.com

Background information about the National Theatre

The National Theatre is central to the creative life of Britain. In its three
theatres on the South Bank in London, it presents an eclectic mix of new
plays and classics from the world repertoire, with seven or eight productions
in repertory at any one time. It aims constantly to re-energise the great
traditions of the British stage and to expand the horizons of audiences and
artists alike, and aspires to reflect in its repertoire the diversity of the nation’s
culture. Through an extensive programme of extra activities - Platform
performances, backstage tours, foyer music, exhibitions and outdoor events -
the National recognises that theatre doesn’t begin and end with the rise and
fall of the curtain. And by touring, it shares its work with audiences in the UK
and abroad.



From Monday to Saturday, the French Wines sponsorship of in-i means the
Mezzanine Restaurant’'s menu will celebrate the best of French food and
wine. The menu includes shared dishes for two and a changing Plat du Jour.
A two course menu prix fixe, including a glass of French wine will be available

for £17.50 from 7pm until 9pm.

For more information about the National Theatre, visit:
www.nhationaltheatre.org.uk




